Branding Cosmetic Company
to Attract Niche Customers

Cosmetics
The Mission Services
Mohammad wanted to start a cosmetic brand that e Brand Strategy

focus on using special ingredients that are found
outside India. He wanted to focus on the healing
aspect of the product rather than just beauty. ¢ Brand Messaging

e Brand Naming

- Brand Slogan
Our Mission was to create Brand Name and Brand J

Message that reflects his core value to his target - Brand Positioning
customers.

The Outcome o NP i3 e

We created a brand message that clearly convey
the brand vision of the company.

And we created Brand Name that sounds < e
luxurious, friendly and natural. RN SRTY

¢ o
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The Impact ERY Pt O

A new Brand message and Name helped -t
Mohammad start his company in the right direction,
and attract the right type of customers.



CASE STUDY

The Problem

Why look for solution?

Mohammad was looking to brand his new cosmetic brand that
creates products with a special ingredient that, not only makes your
skin and hair look beautiful but also makes them healthy.

He wants to create cosmetic products that solve the problem of
pollution damage to skin and hair, and these products won't
damage your skin and hair like other cosmetic products.

So He wanted to appeal to those with damaged skin and hair due
to pollution by through his brand message.

This will be a premium product that appeals to high-budget clients.
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1. Brand Strategy



Overview

Mohammad wanted to convey the following things from his
brand message and brand Name

« We are solving the problem of skin and hair damage due to
pollution.

« Our product will not harm your skin further but will heal you
from within and keep you beautiful.

* \We make use of special ingredients that help your skin heal
and glow.

 And We are a premium brand for high-budget clients.
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Client Profiling

CASE STUDY

His current client base consists of people who already
had problems with skin or hair and were looking for

solutions.

Most of these clients already tried other products without
any success.

And they were willing to pay a premium to get their
problem solved the right way.
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You can be beautiful without
harming your skin

This Brand vision assures customers that you don'’t have to
sacrifice the health of your skin or hair to look beautiful, you
can be both beautiful and healthy.

Because this messaging is towards the people who already
had problems with other products so we needed to assure
them that our products will not further damage you but they
will heal you and keep you beautiful.

Brand Vision
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Evanico Is a cosmetic company that
focuses on helping people who are
looking for a healthy alternative to

cosmetic products and want beauty that
lasts rather them a temporary solution.

Simplified Positioning
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2. Brand Naming & Tagline
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Life Prosperity

Evanico

There is nothing more beautiful than life, and that's what Eva
represents, Eva means life and nico stands for prosperity/victory,
so combining these two words together becomes beauty that
prospers.
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Brand Tagline

CASE STUDY

Beauty That Persists

This tagline reflects the core value of this brand,

which is

peautifu
nair, so
Deauty t

to create cosmetic products that will give

peauty from the ingredient that not only makes you

, but also improves the health of skin and
oy regularly using our product you will get

nat will persist for the long time, because it

IS coming from within.
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3. Impact
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Government of India

Ministry of Commerce & Industry

Department of Industrial Policy & Promotion
Controller General of Patents Design & Trade Marks

Public Search of Trade Marks

Class Details | Well Known Marks | Prohibited Marks | Vienna Code Classification | International Non-Proprietary Names(INN) | Help |

Total No Of Matching Marks : 1 INP Records Found : 0 Search Type : Wordmark
International Non-Proprietary Names(INN
EEERY, (INN) Word Mark  EVANICO ‘
Appl.No. 5502891 Class:3

Appl. Date 24/06/2022 -
Proprietor MOHAMMAD FAIZ
Matching Trademark(s) Journal No. 2078-0 Journal Date : 14/11/2022
M S1. No. Document Status Accepted & Advertised
Wordmark: EVANICO Eised Since alidiOpo: : .
Proprietor: MOHAMMAD FAIZ Cosmetics; Eyebrow cosmetics; Skincare
Application Number: 5502891 cosmetics; Lip cosmetics; Toning creams

[cosmetics]; Cleansing creams [cosmetics];

Class / Classes: 3
Status: Accepted & Advertised ANICO Goods &

i Y = Cosmetics for eyelashes; Cosmetics for
Show Details Services 4 .
<A eyebrows; Tanning gels [cosmetics]; Make-
Description s . A
up [cosmetics]; Lip stains [cosmetics];

Beauty care cosmetics; Facial creams

PROPERTY INDIA

PATENTS | DESIGNS | TRADE MARKS
GEOGRAPHICAL INDICATIONS

Next Search
Best View in Resolution of 1024x768 or later. Enable Javascript for Better Performance.

TM Registration
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Zaubé'.'il_""Corp

WWw. zaubacorp com

© Company @ Director @ Trademark @ Address

Enter company name or cin

Browse Companies by Activity, Age and Location

Evanico Cosmetics Private Limited's Annual General Meeting (AGM) was last held on N/A and as per records from Ministry of Corporate Affairs (MCA), its

gamaaa OGOVERNMENT OF INDIA

Directors of Evanico Cosmetics Private Limited are Mohammad Faiz and Ayesha.

Home > Evanico Cosmetics Private Limited

EVANICO COSMETICS PRIVATE LIMITED

As on: August 18, 2022

ﬁ Basic Information @ Documents Trademarks O Directors 0 Map

Evanico Cosmetics Private Limited is a Private incorporated on 18 July 2022. It is classified as Non-govt company and is registered at Registrar of Companies,
Delhi. Its authorized share capital is Rs. 1,500,000 and its paid up capital is Rs. 1,500,000. It is inolved in Manufacture of other chemical products

Evanico Cosmetics Private Limited's Corporate Identification Number is (CIN) U24249HR2022PTC105186 and its registration number is 105186.Its Email
address is realledelhi@gmail.com and its registered address is B 131, Second Floor Greenfield Colony Faridabad Faridabad HR 121001 IN , -, .

ROC Registration
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GO gle Evanico X o) Q

Q Al @) Images [ Videos © Maps @ News : More

About 48,300 results (0.35 seconds)

https://www.zaubacorp.com > company » EVANICO-COS...
EVANICO COSMETICS PRIVATE LIMITED - Zauba Corp

18-Aug-2022 — Evanico Cosmetics Private Limited is a Private incorporated on 18 July 2022. It
is classified as Non-govt company and is registered at ...
You've visited this page 3 times. Last visit: 21/10/22

https://www.instagram.com > evanico

Evan (@evanico) ¢ Instagram photos and videos
650 Followers, 627 Following, 322 Posts - See Instagram photos and videos from Evan

(@evanico)

Google

https://www.ancestry.com > name-origin > surname=ev...

Evanico Family History - Ancestry

The Evanico family name was found in the USA in 1920. In 1920 there was 1 Evanico family
living in lllinois. This was 100% of all the recorded Evanico's in USA.

Easily Found on Google
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