Branding Logistics company
iInto Fun E-commerce Brand

Logistics | E-=Commerce

The Mission

Ravi was building a platform that would help
people living outside of India to get products
delivered from Indian stores and Indian
E-commerce websites.

Our mission was to simplify Ravi’'s Brand Message
and represent it through his branding.

The OQutcome

We created a brand name and identity for Ravi that
Is fun and simple and speaks to his target
audience.

The Impact

The new brand message and identity have helped
Ravi reach the right customers without confusing
them about the service.

Services

Brand Strategy
Brand Naming
Brand Messaging

- Brand Slogan

- Brand Positioning
ldentity Design

- Logo Design
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SHOP

YOU SHOP IN INDIA, WE SHIPITTO YOU




CASE STUDY

The Problem

Why look for solution?

Ravi Is starting a company that delivers products from
India to the USA. He saw the opportunity to make
International delivery easy for regular customers who want
to buy products from Indian stores (online and offline).
When people who live outside India want to buy a product
from Indian stores, they usually have to rely on family or
friends to ship the product to them. Ravi's company will
remove the reliance on family or friends, and customers
will be able to directly receive their packages. He wants
his brand to stand out and attract the right type of
customers.
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1. Brand Strategy



Client Profiling

Brand Vision

Simplified Position

Overview

After discovery, we realized that a logistics com
appeal to B2C customers, so we decided to ma

pany would not
Ke this brand

appear more shopping-related than shipping-re

ated.
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He was trying to attract these two major customer bases
with his branding.

Festival Celebrators (B2C) : People who like to buy clothing and
festival-related items when the festival arrives.

Small Businesses (B2B): People who want to sell Indian products to
other countries, like drop shipping from India to the USA. §

Client Profiling
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_____________________ shopping convenient for you

Neutral/Positive Attribute Neutral/Negative Attribute

Other companies that where providing these types of services were
too complex for people to understand, so customers used to get
intimidated and leave, that's why we created a brand vision that

focuses on helpfulness and simplicity.

Brand Vision
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ShopWave is a professionally
run International Shipping
Solution, that Provides an Easy
to use solution to buy from India
and Ship it Anywhere in the

World.

Simplified Positioning
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Our initial iIdea was to create a name that portrays that
‘we are your international shopping partner’.

So we created names from keywords like Buddy, Pal,

Amigo, Crossing, and Beyond Reach. Crossbuddy Shoppopal

But after the first draft, he was leaning more towards the

speed of delivery and wanted to emphasize shop in the TrueBeyond Shopmigo
name, so at the end He finalized ShopWave, which
emphasizes the shockwave that you get when .

something goes beyond the speed of sound and also Shoppyrift
wave denotes waves of the ocean, indicating
International shipping.

Brand Name
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Ocean Wave

ShopWave

This name covers three important things that we
wanted to convey, Shopping, Speed of Delivery
and International Shipping.

Shockwave Represents Speed of delivery.

Ocean Wave Represents International Shipping.

And shop word Represents Shopping.

CASE STUDY
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Brand Tagline

CASE STUDY

You Shop In India, We Ship It To

You

Tagline has different purposes at different times in
business growth, at the very beginning of the
company, what matters is telling customers what
this company provides, so by using this tagline we
Immediately establish that we are a shipping
company that delivers goods from India.
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@ Chrome File Edit View History Bookmarks Profiles Tab Window Help S 3 ®© 2%0) @ 6:50PM

Government oi India 6 =
Ministry of Commerce & Industry
Department of Industrial Policy & Promotion .E

i INTELLECTUAL
Controller General of Patents Design & Trade Marks bl e IO

Public Search of Trade Marks STIMTSIDISONS LTRADE MRS

=
»

[
Class Details | Well Known Marks | Prohibited Marks | Vienna Code Classification | International Non-Proprietary Names(INN) | Help

First 100 Of Matching Marks INP Records Found : 0 Search Type : Wordmark

Click on Show Details to display
Click on Load more... to get more Trademarks

&
: : Record No. : 1 lication Number : 5484790
International Non-Proprietary Names(INN) 5 0. D .
Word Mark SHOPWAVE
No Record found

Appl. No. 5484790 Class : 39

Appl. Date  11/06/2022 -
- Proprietor ~ M/S ADL INNOVATIONS (P) LTD
Matching Trademark(s) Journal No. 2109-0 Journal Date : 19/06/2023
M Sl. No. Document Status Accepted & Advertised
Wordmark: SHOPWAVE / / Used Since Valid Upto :

Proprietor: M/S ADL INNOVATIONS (P) LTD ' LOGISTICS SERVICES CONSISTING OF

Application Number: 5484790 / THE STORAGE AND ﬁ

g::ts:s/: cAlcacsespet:éi 3Ei?Advemsed ( TRANSPORTATION OF GOODS, I N T E I— L E C T U L
S ekl SUPPLY CHAIN LOGISTICS AND

Goods & REVERSE LOGISTICS SERVICES P RO P E RTY I N D I A

Services CONSISTING OF THE STORAGE.

Description  TRANSPORTATION AND DELIVERY OF

GOODS FOR OTHERS BY AIR, RAIL, PATE NTS I D ES IGNS | TRAD E MARKS
SHIP OR LORRY, TRANSPORT, GEOGRAPHICAL INDICATIONS

PACKAGING AND STORAGE OF
GOODS

TM Registration
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@ Chrome

Google

Edit View History Bookmarks Profiles Tab Window Help

theshopwave X | &
Images Videos Reviews Shopping Maps News Books Flights Finance

About 6,740 results (0.26 seconds)

. TheShopWave
M https://iwww.theshopwave.com ,°,
TheShopWave: Shop Online in India with international shipping

Shopwave is an international shipping solution that allows global shoppers to purchase from
different Indian e-commerce websites and get items shipped to their ...

Our Product®

Shopwave is an international shipping solution that allows ...

About Us®

Who We Are. We are a platform that enables you to shop from ...

Login®

support@theshopwave.com. 16-11-1/1/B/1, 4th Floor, Kesari Nivas ...

Merchant®

support@theshopwave.com. 16-11-1/1/B/1, 4th Floor, Kesari Nivas ...

More results from theshopwave.com »

Shopwave | Hyderabad

Embrace the joy of global shopping from the comfort of your home. Email:
support@theshopwave.com Mobile No: +91-7780605364. Follow us:
@shopwave_123

Trustpilot

https://www.trustpilot.com > review » theshopwave

* -
Read Customer Service Reviews of theshopwave.com
07-Mar-2023 — 1 person has already reviewed Theshopwave. Read about their experiences

S 3 ® 22%0

All filters ~ Tools

Shopwave

Website Directions Save

5.0 5 Google reviews

Logistics service in Hyderabad, Telangana

Address: 16-11-1/1/B/1, behind Bantia Furniture, Saleem Nagar
Colony, Malakpet Extension, Old Malakpet, Hyderabad, Telangana
500036

Hours: Open - Closes 10 pm - More hours

Phone: 077806 05364

Suggest an edit - Own this business?

Questions & answers

) ) Ask a question
Be the first to ask a question

Popular times °

MON TUE THU FRI SAT

&, 6 pm: Usually not busy

Easily Found on Google

CASE STUDY

Google
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Look & Feel

For the look and feel of the company, we define how the brand
will look and how customers will feel when they interact with the

brand.

For Ravi he wanted his brand to be very Vibrant, which gives a
fun and friendly feeling, he wanted to steer away from the
feeling of a delivery company and more towards a fun

shopping company.

He wanted his logo to be meaningful, which means he wanted a
very clear representation of shopping-related elements in the
logo.

And he wanted his design to look modern, meaning less clutter
and simple flat designs which Is easy to adapt to any application.
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we put together a Stylescape according to brand strategy and the
look and feel of the brand, Stylescapes are basically a visual
representation of the brand’s look, it contains potential customer,
logo references and brand identity applications.

When clients say they want minimalistic, modern or clean design
those descriptions are very vague, we might be imagining something
else, while the client might mean something else, so we use
Stylescapes which are an easy way to align our vision with our
client’s vision, and since it is a rough representation, we can revise
the Stylescape very quickly, which is much better than revising the
entire design.

Once we both agreed on the Stylescape, we use it to create logos.

Stylescape
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After going back and forth with Ravi he finalized this Design,

It has a simple cart icon and a delivery box, representing both
Shopping and Shipping.

The line next to the cart and the slight tilt of the logo represents the

speed of delivery.

And three coolers give this brand a fun and happy feeling.

Logo Design
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SHOPWAVE

”
YOU SHOP IN INDIA, WE SHIPITTO YOU

-

Initial Finalised logo from First Draft
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Simplified Logo Color Revisions

Ravi did not like the pink colour in the logo because it felt too feminine, so
we revise the colour after he really liked the right version, which gives a
more neutral feel rather than being too feminine or masculine.
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md SHOPWAVE
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Final Logo

Final
Colors
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YOU SHOP IN INDIA, WE SHIP IT TO YOU
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